
COLOR MASTERCLASS

I’m so happy
you’re here!
In this quick workbook you’ll find useful 

tools and resources to help you better align 

your color palette today.

Questions or comments?  

I’m one message away.

Happy branding!

Verô
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Colors
COLOR PSYCHOLOGY GUIDE

WHITE

Light, goodness, innocence, 
purity, mindfulness, safety, 

cleanliness, faith.

ORANGE

Joy, enthusiasm, fascination, 
happiness, creativity, warmth, 

determination, attraction, success, 
encouragement, stimulation.

PINK

Love, tenderness, vulnerability, 
youth, calming, non-threatening, 

innocence, hope, optimism, 
nurture, kindness, sweetness.

BLACK

Power, elegance, formality, 
mystery, strength, authority,  

elegant, prestigious.

BLUE

Unique, authentic, enthusiastic, 
sympathetic, personal, 

communicative, compassionate, 
spiritual, sincere, integrity, peaceful, 

flexible, imaginative.

PURPLE

Royalty, power, nobility, luxury, 
ambition, wealth, extravagance, 
wisdom, dignity, independence, 

creativity, mystery, magic.

RED

Energy, strength, power, 
determination, passion, 
desire, love, attention.

YELLOW

Happiness, intellect, energy, 
warmth, cheerfulness, attention, 

honor, loyalty.

TEAL

Communication, friendly, happy, 
healing, stability, restfulness, 

elegance, smart, reliable.

BROWN

Dependability, reliability, 
resilience, discreet, honesty, 
stability, mature, predictable.

GREEN

Nature, growth, harmony, 
freshness, fertility, safety, healing, 
stability, endurance, depth, trust, 
wisdom, confidence, intelligence, 

faith, truth, calming, sincerity.

GRAY

Neutrality, balance, solid, 
stable, calm, composure, 

relief, quiet, reserved.
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Don’t worry about specific hues or hex codes just 
yet. Note below which color(s) will be used for your 
primary, secondary and tertiary palette:

PRIMARY COLOR
mostly used, this is

your signature color.

SECONDARY COLOR
best for things like 

backgrounds, used often.

TERTIARY COLOR
for things like small details, 

links or accents.
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Resources 
& Tools
Coolors.co

Color Hunt

Colormind

Adobe Color

Pantone

Color palette bundles and “generator” – use for inspiration

Color palette bundles – use for inspiration

Color palette bundles – use for inspiration

Great for testing your palette for color blindness accessibility– use after you’ve 
selected your hex codes

Match your RGB and CMYK colors with Pantone (printing safe) colors

https://coolors.co/generate
https://colorhunt.co/
http://colormind.io/
https://color.adobe.com/create/color-accessibility
https://www.pantone.com/color-finder
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Curious Reads
COLOUR & CULTURE 
(EXCERPT FROM THE BOOK “THE POLITICS OF DESIGN” BY RUBEN PATER, 2016)

“Research shows that 98 languages have words 
for the same eleven basic colours; however, the 
meaning a colour may have can be very different.[...] 
The cultural meaning of colours is not set but always 
changing.” Here are some of their cultural meanings:

BLACK

was the colour of mourning during the Roman empire, 
and in Judaism and Christianity it is associated with 
death and evil. During the Middle Ages, black clothing 
became popular, and during the Renaissance it 
was worn by the wealthy and nobility in all parts of 
Europe. In the nineteenth century, the black army 
was the nickname of the Russian anarchists. In the 
twentieth century, black became the colour of Italian 
and German fascism, who were called blackshirts. In 
Shia Islam black is a very devout  colour. The black 
standard is one of the flags of Muhammad in Islam. 
The black standard has been appropriated as a 
symbol by jihadism since the late 1990s.

YELLOW

is the most visible colour from a distance, so it is 
often used for objects that need high visibility, such 
as ambulances, road maintenance equipment, and 
taxis. In East Asia, yellow is considered sacred 
and imperial. In China it is the colour for royalty, 
and during the Qing Dynasty, only members of the 
imperial household were permitted to wear yellow. In 
China it is still seen as the colour of happiness, glory, 
wisdom, harmony and culture. Yellow is used to 
symbolise gold as one of the colours of the Catholic 
church and the Vatican. Yellow in Italian is giallo and 
a nickname for crime stories. The demonstrations 
in the Philippines in 1986 were also known as the 
yellow revolution.

WHITE

is the colour of death and mourning in China, 
Vietnam, and Korea. In India, people wear white 
after the death of a family member. Jewish, Christian 
and Hindu religions use the colour white in rituals to 
indicate purity, chastity, virginity, and peace. White 
is the traditional colour of bridal dresses in Western 
cultures. In Europe, white was historically associated 
with absolute monarchy. It became synonymous 
in the twentieth century with anti-communist and 
counter-revolutionary movements in Russia. A white 
dove is an international sign of peace, and a white 
flag is the international sign of surrender.

ORANGE

comes from the Sanskrit word for orange tree. In 
Asia it is known as saffron, named after the spice. In 
Hinduism, the divinity Krishna is portrayed dressed 
in saffron. In Buddhism, saffron is the colour of 
illumination, the highest state of perfection, and the 
colour of robes worn by monks. Orange ribbons 
are used to promote awareness and prevention of 
self-injury. In Northern Ireland the protestant order 
is called the Orangemen, who wear orange during 
annual marches. Orange is the colour of the Dutch 
monarchy, and in South Africa, orange was the colour 
of the ruling party during Apartheid. Prisoners are 
often dressed in orange to make them distinctive in 
case of escape.
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RED

comes from the Sanskrit word for blood. In Greek 
mythology it was the colour for the planet Mars and 
the god of war. Red is the most important colour in 
China and means good luck and happiness. Red 
promotes long life, and it is used in Chinese new year 
celebrations. Red is the traditional colour for brides in 
India and Nepal. In Japan, a red kimono symbolises 
happiness and good luck. In Japan’s Shinto religion, 
red is the symbol of life. The Russian word for red has 
the same root in Old Russian as the word ‘beautiful’. 
The oldest symbol of socialism is the red flag and 
red is still associated with socialist and communist 
parties. The red shirts, or the red movement, was the 
name of those who opposed the 2006 military coup 
in Thailand.

BLUE

is tested as the colour that is best liked by all 
cultures, which is how it became the colour for 
international business. The United Nations chose 
blue as a colour in 1946, but the colour has no 
special significance. Bluewashing is a term for 
companies that join the United Nations ’Global 
Impact Initiative’ only for PR reasons. ‘Blue collar 
worker’ refers to the shirts worn by people working 
manual labour jobs. The Tuareg of North Africa wear 
blue turbans, dyed with indigo. Azure blue is the 
national colour of Italy, the national soccer team is 
called the Azzurri. Several languages, like Japanese, 
Thai, Korean and Lakota Sioux, use the same word to 
describe blue and green.

GREEN

is the colour of nature in many cultures. Early rituals 
centered on the hope of a good harvest with green 
vegetables. Green is the traditional colour of Islam, 
the colour of the prophet Muhammed, which is 
why many flags in the Islamic world use the colour 
green. Since the 1980s, green has become the 
colour of environmental parties and organisations. 
Green parties in Europe have programmes based on 
ecology and environment. The word greewashing is 
used to describe the advertising of companies that 
use positive environmental practices to cover up 
environmentally unfriendly activities. A ‘green room’ 
is used in television and theatre to quiet nervous 
performers.

PURPLE

was the most expensive dye in Roman times, and was 
worn by Roman magistrates, Byzantine emperors, 
and the rulers of the Holy Roman Empire. During the 
reign of Elizabeth I, only royalty was allowed to wear 
purple in England. Roman Catholic bishops still wear 
purple as a colour of royalty. In Japan, the colour 
is traditionally associated with the emperor and 
aristocracy. In Thailand, windows in mourning wear 
purple. In Western politics the colour purple is neutral, 
and used for a coalition between a left-wing and a 
right-wing party. The Women’s Suffrage movement 
used purple, and the colour was adopted in the 1970s 
by the women’s liberation movement. Purple and pink 
are both associated with the LGBT community.
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DECAPITATING LANGUAGE 
(EXCERPT FROM THE BOOK “THE POLITICS OF DESIGN” BY RUBEN PATER, 2016)

‘Why two alphabets, when one accomplishes the 
same? Why write large if we cannot speak large’ read 
the Bauhaus letterhead design in 1925. The designer 
of the letterhead, Herbert Bayer, was an advocate 
of the New Typography that proposed to drop the 
capitals and use just lower case instead. Bayer found 
‘Modern life was too fast and too exciting to waste 
time on using two alphabets’, writes Alice Rawsthorn. 

It is perhaps somewhat curious that only Latin, Greek, 
and Cyrillic alphabets use lower and upper case 
letters. The majority of scripts use just one letter 
case. The Roman alphabet consisted only of upper 
case letters, which were constructed using geometric 
forms. These were not everyday use were called 
Roman cursive. Over the centuries, Roman cursive 
gradually adopted different styles until they were 
formally incorporated in the alphabet in the Middle 
Ages by Charlemagne.

The modern Latin alphabet is a combination of 
the geometric Roman capitals and the lower case 
letters from the Middle Ages, brought together by 
Renaissance type cutters.

THE CAPITAL CLASS

Having two alphabets brought on the option to 
discriminate and create systems of hierarchy. 
This becomes clear in how words and names are 
capitalised. The power relations between ideas, 
positions of power, and human relations could be 
judged according to capitalisation.

In colonial times, ‘White’ as a race was capitalised, 
and ‘black’ was written in lower case. Titles like 
King, Lord, President, Pope, and Emperor were all 
capitalised, while words like peasant, slave, or serf 
were written in lower case. These titles stem from 
the time when power was hereditary, passed to male 
offspring–typographic conventions that are often 
still applied today. We see the same typographic 
discrimination in official and academic titles where the 
power of the capital still reigns: bachelor and master 
degrees (B.A., M.A., M.Sc., M.C.A.), law degrees 
(L.L.M.), and doctorates (Ph.D.)
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